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Highlights



1. Financial Review
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Note: Digital included in Retail sales

Revenue by region



Income statement



Balance sheet



Capital expenditure analysis



2. Strategy



Strategy overview



1. British luxury brand with global aspirations
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2. British manufacturing
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3. International development, focus on Asia
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3. International development, focus on Asia
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4. Direct to customer model

2017/18 Revenue 2018/19 Revenue



4. Direct to customer model (UK)
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3. Current Trading 
and Outlook
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Current Trading

• Regional splits include Digital sales; Digital sales increased by 27% in the period to 30 
March 2019 and by 53% in the 11 weeks to 15 June 2019

**  53rd week accounted for £1.9 million in sales.  Excluding the 53rd week, Group 
Revenue decreased by 3% during the comparable 52 week period



—

—

—

—

—

—

—

—

—

Outlook
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Outlook



Contacts



4. Appendix



Appendix – Revenue by region



Retail Wholesale Total Retail Wholesale Total

Appendix – Revenue by region/channel



Appendix – Revenue by product


