
Preliminary Results





―

―

―

―

―

―

―

―

Highlights



1. Financial Review 1. Financial Review
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Note: Digital included in Retail sales

Revenue by channel



Income Statement



Profit bridge



Operating expenses (net)



Balance Sheet



Capital Expenditure Analysis



2. Strategy
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Marketing and Brand

—

—

—



Retail, Digital and Omni-channel
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Retail, Digital and Omni-channel



3. Current Trading & Outlook
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International development
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Current Trading

*      LFL is defined as the year-on-year change in sales from stores which have been trading for 12 months after the store opening
**    Regional splits include Digital sales; Digital sales increased by 14% in the year to 31 March 2018 and by 5% in the 10 weeks to 2 June 2018
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Outlook
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Outlook



Contacts



4. Appendix
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Appendix – Revenue by region



Retail Wholesale Total Retail Wholesale Total

Appendix – Revenue by region/channel



Appendix – Revenue by product
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