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Note: Digital included in Retail sales 

 

Revenue by channel 
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Retail, Digital and Omni-channel 



3. Current Trading & Outlook 
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International development 
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Current Trading 

*     The decline in total sales reflects the shift in timing of the half-yearly UK friends and family event which occurred during April 2016 but took place 

during March in 2017 

**    Regional splits include Digital sales 

Digital sales increased by 19% in the year to 31 March 2017 and increased by 23% in the 10 weeks to 3 June 2017 
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4. Appendix 



 

Appendix – Revenue by region 
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Appendix – Revenue by region/channel 



 

Appendix – Revenue by product 


