
 

 

Mulberry Group plc 
Results for the twenty six weeks ended 28 September 2019 

 
Direct to customer and International strategy advanced, challenging UK market conditions 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

 



 

 

 

 



 

 

 



 

 

 

• 

• 

• 



 

 

 

 

 



 

 



 

 

 

 



 

 

 



 

 



 

 

 



 

 

 



 

 

 



 

 

 



 

 

 



 

 

 



 

 

 



 

 

 


